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Objective:
o o
I H u b Af r I C a - Z 02 6 To increase applications, strengthen audience
engagement, and position iHub Africa as an
o accessible and valuable opportunity for aspiring

digital professionals.
Content Strategy & Social Media Marketing: ‘V; oy 2

My Role:

Result:
Content Planner & Campaign We succesfuly achieved more than 1200
Strategist applications through content curation using
targeting tools, designing within the brand
Work | Did and Tools Used: guidelines and creating relevant and targeted

content to the desired audience.
Developed B2B and B2C content strategies, audience-

focused messaging, SMART goals, content calendars,
and campaign direction for the 2026 intake campaign.
Assisted with content planning, platform alignment,
and strategic communication.

Tools used included Canva, HubSpot, Asana, and Meta
Business Suite.

@komanexm
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. .
Design Wor -
WE WANT YOU! %RNEY
IHub Africa - 2026 =cmm o o

marketm programme it's
'WHO CAN APPLY? an oppo l?unlty to unlock your
a

« 20-30 years old otential and meet your ‘hands-on

o
= South African citizen uture Self £ pf’OCUCOf
« No current employment eXpeﬂeﬂce
« Passion for digital or tech
« Able to attend full-time, in person (Johannesburg)

Applications are now open!

Apply Now: https://intake.ihub.africa/apply04/

e

Nevvts:lsqlls
= th IN Jus
. rﬁ%"gﬁé‘&é‘?g tools months
: 0 ensure you

ObJeCtl\/e. reach your éools
To create visually engaging and audience- Unlock your
focused campaign content that increased digital

E otential!
awareness of the iHub Africa 2026 intake ROU nd 2 @'H 7 ;
campaign, communicated the value of the ® H b rating [ — \&}3
programme clearly, and encouraged prospective [ L ' 2 4 & 3 ‘ ‘ ]
students and young professionals to apply and 2026 APPLICATIONS NOW OPEN /

engage with the brand across digital platforms.

* Hands-on learning

* Real projects & portfolio building

* Access to Pro Tools (SEMrush, Canval
HubSpot and more)

* Mentorship from industry experts

¢ A growth-driven community

Scan the code to apply!

@komanexm
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Work | Did and Tools Used :) O r t fO

e Planned and developed event

[ J
mMarketing content, campaign I h e Lea d I n g
nMessaging, speaker announcement
content, engagement strategies, and L T b I
social media rollout direction. Assisted eg a Cy a e
with audience communication, brand
positioning, and content ideation.

ABC Commnunity Network (Pty) Ltd.
Social Media Strategist & Content Planner

e [0Ols used included Canva, Meta Objective:

Business Suite, and Asana. To position The Leading Legacy Table as a meaningful and engaging
leadership and networking experience for young professionals while

. INncreasing audience awareness and event participation.
Solution: J PArticlp

Developed intentional content focused on Result:

audience relatability, storytelling,
professional positioning, and strategic
event communication to encourage
engagement and attendance.

Created a cohesive and audience-focused digital
campaign that strengthened the event's online presence
and communication strategy.

@komanexm
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LEGACYIN
REAL TIME:
BUILDING
WHILE
BECOMING

N \L\»

ZeN

N\ j\\
)

+ Voice-over artist for Disney, Netflix,
and DStv
+= Founder of Elevate Africa Academy,

kb . LEADING LEGACY TABLE

DATE S i BUILDING WHILE BECOMING
& ANERLEY RD, i

31| 01] 2025 ARKTOWN ” ]

TIME: 09:30 - 13:00

ABC COMMUNITY NETWORK PRESENTS

P W,
JOHANNESBURG,
2193

TICKET PRICE: HOW HIGH-PERFORMING PROFESSIONALS

R150 BUILD LONG-TERM IMPACT WHILE NAVIGATING
RAPID TECHNOLOGICAL CHANGE.

MEET YOUR HOST

KEAOLEBOGA ONTLAMETSE
NKASHE

/PERSON

B.Com in Marketing Management
International Commercial Model
Presenter, Actress & Content Creator
2 x Miss South Africa Top 10 Finalist
Children’s Rights Activist

ol X
PN
(2N

ABC COMMUNITY NETWORK PRESENTS

LEADING LEGACY TABLE

BUILDING A SUSTAINABLE BRAND

JOHANNESBURG

6 Annerly Road, Parktown (PPS)

/é 16 MAY 2026

& R350 / per person.

: 3 n350-MI ner persom- R BUILDING A

‘. ‘ SUSTAINABLE BRAND

‘ Jan"“ESB“nG SECURE YOUR TICKET TODAY!
" '

16 MAY 2026

RESERVE YOUR SEAT

Design Work

The Leading
Legacy Table

ABC Commnunity Network (Pty) Ltd.

Objective:

To create visually engaging and strategically aligned
oromotional content that strengthens brand identity,
communicates the value of the event clearly, and
encourages audience engagement and ticket conversion.

@komanexm
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This section highlights strategic planning, St r a t e g I e S

digital performance analysis, and
audience-focused marketing approaches

developed across various projects and St ra teg ies I h ave

campaigns. It includes SEO strategies, °
digital channel and website performance CO m p I I ed :
summaries, traffic and welbsite analytics,

as well as structured content calendars
designed to support intentional
communication, audience engagement,
and overall brand growth.

SEO STRATEGY - iHub Africa

Digital Channel & Website Performance Summary
- iHub Africa

The work showcased within this section

reflects a balance between creativity, Traffic & Website Analytics - iHub Africa
research, and data-driven decision
making, with a strong focus on
understanding audience behaviour,
improving digital visibility, and creating
content strategies aligned with both @komanexm
brand objectives and platform

performance insights.

Content Calendar - iHub Africa



https://docs.google.com/document/d/1rfVOAFv9R4eo-_HwTBw0gmoXgzvGOP39XgHGL_VnhUw/edit?usp=sharing
https://docs.google.com/document/d/1rfVOAFv9R4eo-_HwTBw0gmoXgzvGOP39XgHGL_VnhUw/edit?usp=sharing
https://docs.google.com/document/d/10oEB1v6GWHLytw7pAutNBT53t5SOuInMoM3uXsSNwWo/edit?usp=sharing
https://docs.google.com/document/d/10oEB1v6GWHLytw7pAutNBT53t5SOuInMoM3uXsSNwWo/edit?usp=sharing
https://docs.google.com/document/d/10oEB1v6GWHLytw7pAutNBT53t5SOuInMoM3uXsSNwWo/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1sUFhLbcNqwugBpQE-t2r6wIZ8jsCrxaehS2PPNQgmP8/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1sUFhLbcNqwugBpQE-t2r6wIZ8jsCrxaehS2PPNQgmP8/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1sUbK7909aAvHoNgbd4I3Jw2tQHvfzFVUp3RWOMZDix8/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1sUbK7909aAvHoNgbd4I3Jw2tQHvfzFVUp3RWOMZDix8/edit?usp=sharing
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Portfolio —

Objective:

‘ s B ®
O I I l I I I u n It To strengthen audience engagement, improve
communication consistency, and support

community-driven initiatives through digital

Network (Pty) Ltd.

Brand & Marketing Support
Work | Did and Tools Used:

Solution
Supported campaign communication, event

marketing, community-focused content
planning, and educational campaign
messaging across multiple initiatives and
programmes.

Created audience-focused communication
strategies and campaign content aligned with
community engagement, education, and
empowerment objectives.

: : Result
Tools used included Canva, Meta Business

Suite, and Asana. Supported the development of more structured ana
intentional communication across campaigns and
digital platforms.

@komanexm
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THANK YO

Phone : +27 83 814 2695 Emnail : komanexm@icloud.com

@komanexm
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	ABC Community Network (Pty) Ltd.
	Brand & Marketing Support
	Solution
	Created audience-focused communication strategies and campaign content aligned with community engagement, education, and empowerment objectives.

	Result
	Supported the development of more structured and intentional communication across campaigns and digital platforms.
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	Supported campaign communication, event marketing, community-focused content planning, and educational campaign messaging across multiple initiatives and programmes.
	Tools used included Canva, Meta Business Suite, and Asana.
	@komanexm



	THANK YOU

